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Tab.1 Export situation of main textile and clothing products from the state and five provinces in 2012 and 2013

SEEOAE, WHLHH/  TTRAEHS O THAES  WZEREGH EESH/

FEN F A _
" %% % % % % %
2012 15913 578.8 17.94 19.74 14.85 6.65 8.67
s S A 5 B0
2013 17 704 648.7 18.01 18.70 13.95 6.42 9.30
2012 9 576 060. 1 32.66 11.73 18.33 9.57 5.20
o5 a1 el 2k e B
2013 10 694 389.3 33.08 11.03 17.78 9.57 6.07
2012 4681 110.5 16. 14 28.27 5.41 2.95 21.88
HE
2013 5 076 378.7 17.50 27.42 1,60 2.8 22.79
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Tab.2 Five provinces selected in China’s textile and garment enterprises competitiveness 500

enterprises in terms of the number of enterprises in 2012 -2014

HiiL IR L5 {IFR A
FE /xR /% AkE/ER S/ ks L% dok#ux H/e ks Gie
2012—2013 112 22.40 26 5.20 114 22.80 71 14.20 35 7.00
2013—2014 113 22.60 32 6.40 116 23.20 77 15. 40 31 6.20

2. 3 MIRTEF 10

A LR AT B AN O SE 4o I A R OB R L — . ARE CHRRAESEIGE " A 2012, 2013 4F (R 500 AR
PHEHEITHEE), ERHBG SR EIE BB I R 3. R 3 TR, WHLgiRRIET 2012 £ 14 NS
%, HEASE 2.0 80% , 2013 ARk 1A, A 134, @A 2012, 2013 AEAAIA 7. 6 MAIE, MEE T, IR, WK
R ZRALJE LG o WITLAA 2 SR S AR (B HRA T SRS T R R MR SRR R A IR AR, 2012 4FEN 100 5%, fifE 93 £z, 2013
FEHFTTRE, ALE 117 . 00 2012 AEAIE 100 dR& T, ASEIISOR ZRERINE S —, #8036 0 HEEFREA
W, ol hE BaE ( Rilg) ARAF ( 50) AHEE-LITRSOVBEMARAR (99) ; YLHHA 1 KAk, RITHRE 24
HEMRAR(86) o 2013 FEMEXRERBMARAR M REMES 153, 78 LI ANIRT, @izl 158 /K8 2 Wik F i
(505. 36 fZIC ARM) , Zhili B3 ( L) ARAFSMNEN 269 . 58 [Ze AR, HIATLIEH, WiTgiguRs ik
B T IR IU A, (M 100 SBAUHEAZ R, BIRAWMNE N M. LASAE0, XE59URE KA MR ER, Wi
TLAE 91 3 e it W g VAT B

38 20122013 5% T4 97 SURAAT Wb AT (o [ S00 5 F i B (L HEAT 15 0 ot b 8

Tab.3 Five provinces selected in Ranking of China’s 500 most valuable brand enterprises in terms of brand number in 2012 - 2013

_— HTT IR L5 7R i
mfEEA A% WEEUA HE% @A E% mERECA SE% R A%

2012 14 2.80 3 0. 60 6 1.20 4 0.80 7 1.40

2013 13 2. 60 2 0.40 5 1.00 4 0.80 6 1.20
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Tab.4 Granger causality test results

SRR F-4it & P 4t
Y, does not Granger Cause X, 3.61078 0.3084" Fh 44
X, does not Granger Cause Y, 53.2196 0. 0867 e =
Y, does not Granger Cause X,  0.00024 0.9902" 15 4
X, does not Granger Cause Y, 5562.72 0. 0085 e =
Y, does not Granger Cause X, 5.68828 0.2528" +h #4
X, does not Granger Cause Y, 243387 0. 0629 a7
Y, does not Granger Cause X, 1.26210 0.4630" +h #4
X, does not Granger Cause Y, 4.66748 0. 0760 Yo
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